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CJIMSIHUME U IIOTJIOIMEHUE KAK OCHOBHBIE TEHJIEHIIUA
PBIHKA ITUBA

SAszyOen JI. A.

YO «I'pogHeHCKuil rocy1apcTBEHHBIHN arpapHbli YHUBEPCUTET»
r. I'ponHo, Pecybnuka bBenapych

MesxayHapoIHBIN PBIHOK IHBa MpeTepren 3HaYUTeIbHbIe U3MEHEHUS
3a mocinenaue ronsl. CormacHo naHHBM Insider Monkey 3a 2017 r..B Mupe
JuaupoBaid 11 KpynHEHIIMX NMHUBOBAapEHHBIX KOMIIAHUH, KOTOpBIE KOHCO-
muaupoBanu 6onee 63% MHPOBOrO IPOU3BOJCTBA MHUBA. B pe3yabTaTe MHO-
TOYUCIICHHBIX CIUSHUN W noriomennii Anheuser Bush'InBev (AB InBev)
MIPOU3BOJIUT €KerogHo 4,34 mipa. Aal, 4TO COCTaBJSET OKosIo 28% MHUpO-
BOT'0 IMBHOTO PBIHKA, BTOPOH Juzep no o0beMy mpousBoactBa — Heineken
(2 mupa. nai), JaHHBIE KOMIAHWHM B CyMME BBIITYCKAIOT MPOAYKIHMHU OOJblIe,
4yeM ocTajbHbIe IeBATH [1]. OO0 3TOM CBHACTENHCTBYCT MHACKC ['epdunaa-
ng-I'upmmana, koTopslil Beipoc ¢ 276 B.2003 r. mo 725 B 2013 r., a mocne
ciusaug AB InBev u SABMiller moxeT gocrrnys 2500.

Cutyaiysi Ha MHPOBOM pBbIHKE Pa3HUTICS B 3aBUCHUMOCTH OT PETHOHA:
poiku Adpuku, bikHero Bocroka u Azun ¢ 1999 r. mo 2017 r. yBennuu-
ek Ha 4%. Jlatuackas Amepuka n Bocrounas EBpomna nokasanu cpenHe-
rofoBoil poct Ha 2%. PemKM ABctpanuy, CeBepHoil AMEpHUKH U 3anaJHON
EBpomel ocranmuch CTaOMIIBHBIMM WM JIEMOHCTPHPOBAJIM CHIDKEHHE. B
2017 r. MupOBBIC NMBOBapEHHbIE KOMIIAHWHU INPOJAIN NHBA Ha 661 mupa.
nomn. CIIA. Cormacuo manabM Global Data Consumer 48% Bcex mpomax
ITUBA MPUXOIMIOCH Ha 50 KpyTHEHIITNX MUBHBIX OpPEHIIOB.

IToTpeGnenue HBa B LIEJIOM BBIPOCIO Ha HECKOJBKO MPOIIEHTOB Oja-
rofapsi 3HAYNTEIHHOMY POCTY a3MaTCKUX, a(pPHUKAHCKUX U BOCTOYHOEBPO-
MEHCKIX PBIHKOB, HECMOTPS Ha CHIDKEHHE MOTpeOIeHNs MuBa B 3amaIHON
EBporne. CaMbIM MOMYIAPHBIM IHBOM B MHUpe mpu3HaHo Snow (1012 murH.
Jan).

B CHIA B 2016 r. KonIM4ecTBO NMHMBOBApEHHBIX 3aBOJOB COCTABUIIO
5005 mwrT., n3 HUX 99% — Manble U He3aBUCHUMbIE KpadTOpbIe IPOU3BOANTE-
. Crepxyer OTMETHTh, YTO Mayblii OWM3HEC B JITaHHOW OTpPAaciM CTPaHBI
HaXOJMTCS M0J] yrpo30i (KOHKYPEHIUS U JOCTYII Ha PBIHOK) TIOCIIE CIUSHUS
IByx MupoBbIX rurantoB SABMiller 1 AB InBev B TpaHcHanmoHaabHyO
KOMITaHHIO, 00BEMBI TIPON3BOJICTBA KOTOPOH B JIBa C IOJIOBUHOM pasa mpe-
BBIIIAIOT €MKOCTh BCEr0 aMEPUKAaHCKOTO MHBHOTO PbIHKA. TeM He MeHee
CIMSTHUE KOMITAHWH TIO3BOJIMIIO YBEITMYHTH IKCIOPT Npoayknuu Ha 16,3%
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10 5,2 MyH. gax — 310 116 mia. gom. CIIIA, a Takxe oprann3oBaTh 11 ThIC.
HOBBIX Pa0OYHX MECT.

Bropas mo BenmmumHe nmBOBapeHHas kommaHus mmpa Heineken 3a
154-neTHUIO WCTOPHIO TIPOIUIA MyTh OT ONHOW HMHBOBApHH O MEXKIyHa-
poaHoro ruranra. B cepenune 1870-x rr. Hadyanach MeKIyHapogHasl UHTE-
rpanusi KOMIaHud. [IpoM3BOACTBO B APYTHMX CTpaHaxX HaJIaXHBalIOCh HE
TOJIBKO 3a CUET MOKYIOK, HO U 33 CYET JIMLEH3UOHHBIX coriameHuit. B 1975
T. OTKpbITHE O0JIee COBPEMEHHOT'0 3aB0/1a KOMIIAHUY B TOJIaHACKOM 3yTep-
BayJie AaJ0 BO3MOXHOCTb IOCTENEHHO 3aKPHITh YCTAPEBIINE MUBOBAapHU B
Porrepname u Amctepaame. B 70-x rr. XX B. BO3HUKIHU CIOXKHOCTH BO
@pannun, rae Heineken npuoOpena KOHTPOJBHBIA MAaKeT akIUi OJHOW U3
KpYNMHEHIINX MECTHBIX CETH MUBOBapeH. Bee 3aKOHYMIIOCH 3aKPhITHEM TpeX
MIPOM3BOJICTB U NPEANPHUSITHS TI0 PO3IMBY HAIIUTKOB, @ TAKXKE COKPALIEHUEM
500 gen. B 2004 r. npuObUTE KOMIIAHUN YMeEHbINMIACh Ha 33% u cocTaBma
537 muH. eBpo mpu pocte mponax ao 10 mipa. eBpo. CBo poib B 3TOM
CBITPaJIM MOBBIIICHHE HAJTOTOB M MaJieHUE Npoaax musa B Hunepmannax, a
TaKke KouebaHus Kypca eBpo. B KOHEUHOM HTOTe 3TO MPUBEIIO K pasjelie-
Huo Heineken Ha mAaTh onepanuoOHHBIX' TOApA3HENcHUH, paboTarommX B
pasHbIx peruoHax mupa. B 2010 r. mpu CoxpailieHuu 10X010B KOMIIAHUU Ha
3,5% 3HaunTeNbHBIH 00BEM CPEACTB BIHEPBYIO Ouepe/ib ObUT HAlpaBlieH Ha
yIy4IlIeHHEe CHCTEMbl NPOJaX U pacumpeHue peiaka. Heineken npuoGpena
noJpa3zesieHle JIaTHHOAMEpUKaHCKOW NMBOBapeHHOW komnaHuu Fomento
Economico Mexicano (cymma crnenku 7,6 mupa. noir. CIHIA). B 2012 r.
BEIKymMa 3a 6,4 mupn. gosur. CILLA HemocTalomwii MakeT aKIuid CHHTAyp-
ckoif komnannu Asia Pacific Breweries. B 2016 1. Heineken 3akmrodmina
cornamenune ¢ «PopMysoi-1» 1, HECMOTPsl Ha CHI)KEHHE 00BEMOB TPHOBI-
i g0 1,54 Mipf. eBpo, HapacTHiia MPOU3BOICTBEHHBIC MOIITHOCTH B D(HO-
mun, KHP, Kam6omxe n BeeTHaMe, a Takke BBIIUTA HA PSIT HOBBIX PHIHKOB,
B yncie koTopeix @mimnnmnunsl 1 Kot a'MiByap. B 2017 r. nprodperna HoBO-
3€JaHJCKYI0 NMHBOBapeHHYIO0 KoMmmaHuio Tuatara ¥ BBIKyIIJIa BTOPYIO IO
pasmepy cerb 1abos B BenukoOpuranun Punch Taverns (cymma caenxu 403
MJTH. (pYHTOB).

MupoBoit ONBIT CIUSHUNA U TOTJIOIIEHUN CBUIIETEIBCTBYET, YTO 3KO-
HOMHYECKHE OTHOMICHUS B YCIOBHMAX PBIHKA JOJDKHBI OBITH HaIleNIeHBI Ha
MaKCHMallbHOE TOBBINICHNE 3()()EeKTUBHOCTH ()YHKIIMOHHPOBAHUS, COBEp-
LICHCTBOBAHUE NPOU3BOACTBA U OPraHU3allMU TPYy[a, MOBBIIIEHUE 3KOHO-
MUYECKOIl OTBETCTBEHHOCTH U MaTepHalbHON 3aHMHTEPECOBAHHOCTH B KO-
HEYHBIX pe3yNbTaTax JAesITeAbHOCTH KaXI0ro.
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PREFERENCES OF BUYERS ON THE SUWALKI MARKET OF
THE REAL ESTATE

De Jesus I. M.
Uniwersitet of Warmia and Mazury in Olsztyn
Poland

The real estate market is a very specific place. Despite the rapid pace
of development, which is noticeable in every town in the current years, the
transactions are still burdened with a very high risk. Their most important
function is to satisfy theneeds of buyers. Transactions are activities between
the seller and the buyer that.seek to exchange goods or services. Their final
effect is a sales agreement. The exchange of goods should be understood as
the purchase or/sale of land and residential real estate. The exchange of ser-
vices, on the otherhand, means employing a housing agent or property ap-
praiser. Hitting the«tastes of customers is the only way to gain a competitive
advantage on the market, and thus generate high profits. Potential buyers
analyse.in detail the available offers to buy or sell, because by choosing one
of them, they invest the accumulated funds or take a loan.

The main objective of the research was to examine consumer prefer-
ences in the Suwalki real estate market. The evaluation of this issue was
based on a direct interview with potential buyers, in which a questionnaire
was used as a research tool. It does not require direct contact between the
researcher and the respondents, which is a significant facilitation in the col-
lection of data. After receiving answers to the questions, the preferences in
this market were verified. The current place of residence of the buyers was
also assessed.
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