OTHMOIOTHYEcKast CTPYKTypa JaTHHCKUX TEPMUHOB, KaK IPaBHJIIO, JOTUYHA U
Mpo3padHa: OHM YacTO COCTOST M3 KOPHEH, MPUCTABOK U CY(H(HHUKCOB, HECYIIUX
KOHKpETHOE 3HaueHHe (HarmpumMep, «sub-» — noj, «hepato-» — OTHOCSIIUICS K
nedyeHn). MzyueHne 3Toi CTpyKTyphl MTO3BOMISET CTYICHTAM HE MEXaHHIECKU
3ayYMBaTh HA3BaHMS, & MIOHUMATh JIOTHKY TEPMHHOOOPa30BaHUs, YTO 00OJIET-
YaeT 3allOMUHAaHUE OOMIMPHOW HOMEHKJIATYPHI M IO3BOJISIET JEKOAMPOBATh
3Ha4YeHHE JaX€ HE3HAKOMBIX CJIOXXHBIX TEPMHMHOB. DTOT JHMHTBUCTUYECKHUH
TPEHHHI Pa3BUBAET HABBIKM KAaTETOPU3AIMU M CHCTEMaTH3aluu, HeoOXomu-
MbI€ JUIsl TUarHOCTHYECKOTO MbIIUIeHUS [4].

JlaTHHCKasi TEPMUHOJIOTHSI B MEIULIIMHCKOM 00pa30BaHUM MPEACTABIISIET
co0o#i He pocTo HAOOP CJIOB, a CIIOKHBIN CONMOKYIBTYPHBIA KOHCTPYKT. OHa
ABJISIETCS HOCUTEJIEM HCTOPHIECKON MAMATH, HHCTPYMEHTOM ITOCTPOEHHS ITPO-
(heccnoHaNbHOW HMICHTHIHOCTH, CPEACTBOM MEKAYyHApOIHOH CTaHIapTH3a-
X 1 (aKTOPOM pa3BUTHS KIMHUYECKOTO MbIIIIeHHUS. [loHMMaHne ee MHOTO-
TPaHHOTO KOHTEKCTa HEOOXOMMMO JUIS BEIPAaOOTKHM B3BEILICHHOTO IMOAXOAA K
MPETNoaBaHNI0 MEJUIUHCKOW TEPMHHOJIOTHH, KOTOPBIH OBl cOUeTal yBaKe-
HHE K TPAJUIIHNU C yUYETOM MOTpeOHOCTEH COBPEMEHHOMN HayKH U MPAKTUKU.
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THE TREND OF HIGH-QUALITY TOURISM DEVELOPMENT IN
CHINA - A CASE STUDY OF LAOJUN MOUNTAIN SCENIC AREA
IN HENAN PROVINCE
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Summary. Based on the continuous five-year statistical data of the national tour-
ism market from 2021 to 2026, this paper conducts research on trend comparison and
structural evolution. Taking the financial and operational data of Laojun Mountain Sce-
nic Area in Henan Province as micro empirical evidence, it systematically analyzes the
overall characteristics, market structure, growth model and regional differences of Chi-
na's high-quality tourism development, and reveals the internal logic of industrial
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recovery, transformation and upgrading. The research shows that in the past five years,
domestic tourism has presented distinct trends of rapid total recovery, upgrading of
consumption structure, narrowing urban-rural gap and enhanced regional coordina-
tion. Mountain scenic areas have achieved sustainable growth by getting rid of ticket
dependence, optimizing income structure and strengthening cultural empowerment, and
the development path of Laojun Mountain Scenic Area has typical demonstration sig-
nificance. This paper puts forward countermeasures from the aspects of industrial
structure optimization, regional coordinated development, ecological protection and
utilization, cultural inheritance and innovation, and improvement of governance sys-
tem, so as to provide theoretical reference and practical reference for the high-quality
and sustainable development of tourism in the new era.

Annomayusa. OcHo8b184ACH HA OAHHLIX HENPEPbLIGHOU NAMUIemHel Camu-
CMUKU HAYUOHATLHO20 Mypucmuyeckozo pvinka 2021-2026 2e., 6 dannoli cmamve npo-
800UMCSL UCCeO08aHUe e20 meHOeHyull u cmpykmyphas sgonoyust. Ha npumepe ¢u-
HAHCOBbIX U ONEPAYUOHHBIX OAHHBIX MYPUCMUYECKOU 30HbL 20pbl Jlaoysionviuans 6
nposunyuy Xs>HaHv, UCHOIL3YEMbIX 8 KAUeCmEe MUKPOIMNUPULECKO20 NOOMEepicoe-
HUSL, CUCIEMAMUYECKU AHATUZUPYIOMCs obuue XapaKkmepucmuki, polHOYHASL CPYK-
mypa, Mooenb pocma U pe2UOHATIbHbIE PA3IUYUSA BLICOKOKAYECHBEHHO20 PA3GUMUS MY~
pusma 6 Kumae, a maxoice packpvisaemcs 6HympeHHss 102UKA 60CCMAHOBIEHUs OM-
paciu, ee mpancopmayuu u mooeprusayuu. Mcciedosanue nokazvigéaem, umo 3a no-
CleOHUe NAMb len 6HYMPEHHUN Mypusm nPoOeMOHCMPUPOBAL OMYEMAUBble MEeHOEH-
yuu: bvicmpoe 0bujee 60CCMAaHoBNEHUe, MOOEPHUAYUS CMPYKIYPbL NOMPeONeHUsl, COo-
Kpawenue paspwlea mexicoy 20po0om u 0epegHell U yCuieHue pecuoHaibHol KOOPOUHA-
yuu. Topuvle mypucmuueckue 30Hbl 0OCMU2IU YCMOUYUBO20 POCMA 3d CHem OmKA3d
OM 3a8UCUMOCINU OM NPOOAdICU DUNEMO8, ONMUMUZAYUY CIMPYKMYPbL 00X0008 U YCU-
JIeHust KyTbmypHo2o enusinusi. [lyms pazeumus mypucmuyeckou 301bl 2opbi Jlaoy3ions-
WAaHb uMeen munuyHoe OeMOHCMPAYUOHHOe 3HaYeHue. B 0anHol cmamve npednaza-
HOMCs KOHMPMepbl ¢ MOUKU 3PEHUs ONMUMU3AYUU OMPACIEE0U CIMPYKMYpbl, COANAH-
CUPOBAHHO20 PESUOHANLHOZO PA3GUMUS, OXPAHbL U UCHONb30BAHUS IKOIOSULECKUX pe-
CYPCO8, COXPAHEHUS. U UHHOBAYUOHHO2O PA3GUMUS KYIbMYPHO20 HACLeOUs, A MAKHce
COBEPUIEHCMBOBANUA CUCEMbL YRPABIEHUsl, Ymobbl obecheyumb MeopemuyecKyio
ba3y u npakmuyeckue pekomMeHOayuu Oisi biCOKOKA4EeCMBEHHO20 U YCMOU4UBO20 pa3-
BUMIUS MYPUIMA.

Key words: development; tourism trend; structural evolution, regional differ-
ences, culture-tourism integration; Laojun mountain scenic area.

Knioueevie cnoga: pazsumue; menoenyuy 8 mypusme; CmMpyKmypHas 360110Yusl;
PpecuoHanbHble pasiuyus,; unmezpayus Kyibmypvl U mypusma,; JHCUBONUCHBIN PAtioH
2opwi Jlaoy3sionw.

Tourism is an important pillar industry of the national economy, with
multiple functions such as economic drive, social employment, cultural com-
munication and ecological protection. It plays an irreplaceable role in expand-
ing domestic demand, promoting regional coordination, advancing rural revi-
talization and satisfying the people's yearning for a better life. Since 2021, Chi-
na's tourism industry has gone through an extraordinary five years, from phased
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pressure, gradual recovery to comprehensive recovery, and then to structural
optimization. The industry's development logic, market pattern and growth
model have undergone systematic changes. Different from the previous stage
of high-speed expansion, in the past five years, tourism has no longer taken
simple growth in the number of tourists as the goal, but turned to a high-quality
development track featuring quality first, structural optimization, balanced ben-
efits and sustainability. The steady improvement of residents' disposable in-
come, the continuous improvement of transportation infrastructure, the deep-
ening of policies on the integration of culture and tourism, and the comprehen-
sive advancement of rural revitalization and regional coordination strategies
have jointly promoted the transformation of tourism demand from niche con-
sumption to a popular, regular and high-quality lifestyle, and the development
stage, motivation and goal of tourism have been comprehensively upgraded.

To objectively grasp the real track of China's high-quality tourism devel-
opment, this paper conducts a comparative analysis based on the core data of
five years from 2021 to 2026. As a recovery and starting year, 2021 saw 2.972
billion domestic tourist trips and 2.92 trillion yuan in domestic tourism reve-
nue, with the market in a stage of gradual recovery; in 2022, affected by the
external environment, the industry was still adjusting and accumulating
strength, with 2.53 billion domestic tourist trips and 2.04 trillion yuan in tour-
ism revenue; in 2023, the tourism industry entered a comprehensive recovery
channel, with 4.659 billion domestic tourist trips, a year-on-year increase of
84.5 %, and 4.57 trillion yuan in tourism revenue, a year-on-year increase of
122.3 %, marking the industry's return to normal operation; in 2024, the recov-
ery was further consolidated, with 5.615 billion domestic tourist trips and 5.75
trillion yuan in total tourism consumption, and the per capita tourism consump-
tion exceeded 1,000 yuan for the first time, indicating the leap from mass tour-
ism to quality tourism; in 2025, the market scale and quality improved simul-
taneously, with 6.522 billion domestic tourist trips, a year-on-year increase of
16.2 %, and 6.30 trillion yuan in total tourism revenue, a year-on-year increase
of 9.5 %, and the added value of tourism and related industries accounted for
more than 4.35 % of GDP; based on the industry's growth inertia and policy
support trends, the number of domestic tourist trips in 2026 is expected to sta-
bilize at around 7.2 billion, the total tourism revenue is expected to exceed 7
trillion yuan, and the per capita consumption will maintain a steady increase,
with more prominent characteristics of high-quality development. The five-
year data comparison clearly shows that China's tourism industry has not only
achieved a strong recovery in total volume, but also completed the transfor-
mation from "restorative growth" to "structural growth".

From the perspective of development stage transformation, 2021-2026 is
a crucial five-year period for China's tourism industry to move from quantity
expansion to quality improvement. For a long time before, China's tourism
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development was highly dependent on natural and cultural resources, with
sightseeing as the leading product, and scenic area operation highly dependent
on ticket income. There were prominent problems such as a single industrial
structure, unbalanced regional and urban-rural development, and severe sea-
sonal fluctuations. In the past five years, with the maturity of consumption con-
cepts and the deepening of supply-side reform, tourists' demand has shifted
from "check-in sightseeing" to a combination of experience, leisure, vacation,
culture and health care. New formats such as leisure vacation, study tourism,
rural tourism, outdoor sports and cultural experience have developed rapidly,
becoming new engines for growth. At the same time, the continuous expansion
of high-speed rail network coverage, the improvement of expressway accessi-
bility, and the acceleration of infrastructure improvement in counties and rural
areas have significantly improved the tourism development conditions in cen-
tral and western regions, counties and rural areas. The previous unipolar pattern
dominated by eastern and central cities has been gradually broken, and the na-
tional tourism market has shown a balanced, diversified, high-quality and all-
for-one tourism structural characteristics. The observation of trends over five
consecutive years from 2021 to 2026 shows that high-quality development is
not a short-term fluctuation, but a long-term, stable and irreversible leading
direction of the industry.

From the perspective of overall statistical characteristics and develop-
ment trends, China's tourism in the past five years has shown a basic trend of
steady growth in total volume, continuous structural optimization and signifi-
cantly enhanced resilience. In terms of the number of trips, domestic tourism
has jumped from 2.5 billion to 6.5 billion in five years, building the world's
largest domestic demand tourism market. The average annual number of trips
per resident has increased from about 2.1 in 2021 to 4.52 in 2025, and the social
foundation of mass tourism has been continuously consolidated. In terms of
consumption scale, the total tourism revenue has achieved leapfrog growth,
doubling in 2025 compared with 2021, and the pulling effect of consumption
on economic growth has been continuously enhanced. In terms of consumption
structure, the proportion of rigid consumption such as tickets and transportation
has continued to decline, while the proportion of flexible consumption such as
catering, accommodation, cultural experience, cultural and creative shopping,
and entertainment performances has continued to increase, extending the con-
sumption chain and greatly improving the industrial added value. In terms of
population structure, young groups, middle-aged and elderly groups, family
parent-child groups and student groups together form a stable source of tourists.
The travel gap between groups of different ages, incomes and regions has con-
tinued to narrow, and the inclusiveness and universality of tourism have be-
come more prominent. In terms of time distribution, the hot spot effect of hol-
idays still exists, but weekend micro-vacation, short-distance leisure, off-peak
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travel and seasonal mismatch have developed rapidly, leading to a more bal-
anced distribution of passenger flow and significantly improved stability and
sustainability of scenic area operation.

Under the five-year data comparison, China's tourism market structure
has undergone profound systematic changes in four dimensions: urban-rural,
regional, source of tourists and consumption. In terms of urban-rural structure,
urban residents have always been the main body of tourism consumption. In
2025, urban residents made 4.996 billion trips, a year-on-year increase of
14.3 %, with strong consumption capacity and high quality demand, leading
the direction of market upgrading; however, rural residents have shown
stronger growth momentum, with 1.526 billion trips in 2025, a growth rate of
22.6 %, significantly higher than that of urban areas. Compared with 2021, the
proportion of rural residents' trips has increased by nearly 6 percentage points,
and the sinking market has become the most certain growth source in the past
five years. The rapid growth of rural tourism is due to the improvement of in-
come and transportation on the one hand, and the explosion of supply of rural
tourism, county tourism and suburban leisure on the other hand, enabling rural
residents to travel nearby, at low cost and with high frequency. Although the
per capita consumption of rural residents is still lower than that of urban resi-
dents, its growth rate has been faster than that of urban residents for five con-
secutive years, and the consumption structure has continued to optimize, indi-
cating that the county and rural tourism market still has great potential to be
explored and will become an important support for high-quality development
in the next stage.

Summary. Against the backdrop of China’s shift toward high-quality eco-
nomic and social development, its tourism industry— a strategic pillar of the
national economy—has undergone a profound transformation, moving from
scale expansion to prioritizing quality and efficiency. The deepening integra-
tion of culture and tourism has emerged as the core driver for upgrading tour-
ism products, optimizing spatial structures, and enhancing the industry’s com-
prehensive value.

This study conducts a trend comparison and structural evolution analysis
based on five consecutive years of national tourism market statistics (2021—
2026), with micro-empirical support from the financial and operational data of
Laojun Mountain Scenic Area in Henan Province. It systematically explores
the overall characteristics, market structure, growth model, and regional differ-
ences of China’s high-quality tourism development, while uncovering the in-
ternal logic behind the industry’s recovery, transformation, and upgrading.

Key findings indicate that over the past five years, domestic tourism has
exhibited distinct positive trends: rapid recovery in total volume, upgrading of
consumption structure, narrowing urban-rural gaps, and strengthened regional
coordination. Notably, mountain scenic areas (exemplified by Laojun
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Mountain) have achieved sustainable growth by breaking free from ticket de-
pendence, optimizing income structures, and strengthening cultural empower-
ment, rendering their development path highly demonstrative for the industry.

In conclusion, the study provides targeted countermeasures focusing on
industrial structure optimization (and other relevant aspects) to further promote
the high-quality and sustainable development of China’s tourism industry, of-
fering valuable theoretical and practical references for the sector’s future ad-
vancement
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FORMING AN EFFECTIVE MARKETING STRATEGY IN
AGRICULTURE
Gorustovich T. G.
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Summary. Agricultural marketing in the Republic of Belarus is currently not
widely practiced. Yet, agriculture is one of the most important sectors of the economy,
long overshadowed by digitalization and modern marketing approaches. However, the
situation is changing, and technological advances, increased competition in food mar-
kets, and shifting consumer preferences have presented farmers with new challenges.
To succeed, agricultural producers simply must embrace all the intricacies of agricul-
tural marketing. Only sound marketing strategies will enable them to effectively pro-
mote their products, find new distribution channels, and earn consumer trust.

Aunomayus. Mapxemune 6 cenvckom xossiicmee 6 Pecnybnuxu Benapyco 6
HaAcmoswee 8pems. He Max WupoKo pacnpocmpanen. A 6edb cenbckoe X03alUCmeo — Mo
OOUH U3 CAMBIX 8ANCHBIX CEKMOPO8 IKOHOMUKU, KOMOPDbILl 00120€ 8peMs OCMABAICS 6
meHu YuPposusayuu u coO8PEeMeHHbIX MapKemun208blx n00xo000s. OoHaxo cumyayus
MEHSemcs U pasgumue mexHono2utl, YCUneHue KOHKYPEeHYUU Ha npoO0060LbCIMBEHHbIX
DUIHKGX, UBMEHeHUe npeOnoYmeHull nompeoumenei NOCMAasuiu nepeo azpapusimu Ho-
evie 3a0auu. M Ona ycnewHou OesimenbHOCmuU, CenbX03Npou3soo0umenam npocmo
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